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UNITED STATES ENVIRONMENTAL PROTECTION AGENCY
WASHINGTON, D.C. 20460
July 6, 2007
Adam Krantz

National Association of Clean Water Agencies
1816 Jefferson Place, NW
Washington, DC 20036

Dear Adam:

It is a pleasure to weicome you to the U.S. Environmental Protection Agency's (EPA’s) WaterSense
program! By becoming a partner, your organization is demonstrating environmental leadership. Together
we are helping Americans use water resources more efficiently to preserve them for future generations
and reduce future water and wastewater infrastructure costs. EPA is pleased to acknowledge your
commitment to water efficiency and has enclosed a signed version of your partnership agreement to
recognize your organization.

As a new WaterSense partner, we encourage you to explore resources on the WaterSense Web site
<www.epa.gov/watersense> including fact sheets about water-efficient products and programs, links to
state and local resources, and “fun facts” about water efficiency.

EPA is currently finalizing additional resources and templates to assist you in promoting water efficiency.
In addition, EPA sponsors periocdic calls with partners to welcome them to the program, discuss strategies
for promoting water efficiency, and to answer partner questions about the program. Please look for an
email from us announcing the next partner call. You will also receive periodic email updates on program
activities from the WaterSense program.

As you implement your promotional activities, please track your progress. Starting in 2008, we will ask that
you share your accomplishments with us on an annual basis. We wilt use this information to promote
successes and recognize your accomplishments.

As a WaterSense partner, your organization has access to EPA’s support system. Please contact the
helpline at (866) WTR-SENS (987-7367) with your questions and assistance requests. You can also reach
us via e-mail at <watersense@epa.gov>. Again, thank you for partnering with EPA and we wish you
success in your efforts.

Sincerely,

Cynthia A. Simbanin
EPA WaterSense Program Manager
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. The EPA WaterSense program goals are to use water resources mote

: awareness about the importance of water efficiency, ensure water-efficient product
- ferentiate among products and programs that use less water, promote innovation in

OMB Control Number 2040-0272
- Approve] Expires 01/31/2010

EPA

WaterSense = . | -Pfo‘lm'o‘tibnal Partners

Section 1: EPA WaterSense™ Program Goals -

and reduce water and wastewater infrastructure costs by reducing un pecessafy water consumption. Through
WaterSense, EPA will provide reliable information on hig h-performing water-efficient products and practices, raise

‘product development, and sup- -
port state and local water efficiency efforts.
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efficiently to preserve them for future generations '

performance, help consumers dif-

Section 11: Partnership Pledge

As an EPA WaterSense program partner, 11° National Association of Clean Watefd) (name of orf;aniz_atlon) shares EPAS

. goals as outlined above and is proud to commit to the foilowing activitles to further these goals:

1. Promote the value of water efficiency and WaterSense labeled products and programs on an ongoing basis as an
easy and desirable option for water users i our purview, such as customers, résidenits, businesses, and institutions,
" to reduce water usage. Promotional partners must also complete the promotional plan chieckfist, which will be
sent to the partner organization upon completion of this agreement. - ’
2. Asappropriate, encourage eligible constituents, members, or affiliates to participate as partners in the EPA
WaterSense program, ' - ' :

3. Promote the value of water efficiency and WaterSense labeled prodpéf.s on an ongoing basis as an easy and desir-
able option for residents and businesses to reduce water usage. Where feasible, sponsor rebate programs or other

public'events to promote WaterSense labeled products and the benefits of water efficiency.

4. For utilities and governments: Provide EPA with data for utitity/government region or service area on gallons of

water sold per year {or other time period partner specifies), price per gallon, gallons of wastewater treated per year
(or other time peslod partner specifies) and aggregate data on any rebates offered for WaterSense labeled prod-
ucts and programs (e.g., total number of rebates processed). For applicable trade assotiations: Provide aggre-

. gate data to EPA on market share of WaterSense jabeled products and programs in retevant industry. Compile data

© - submitted by members who are also WaterSense partners into a summary report to asslst EPA ih evaluating market

" trends and the suc:cessgof the WaterSense program, without d}si:losing any proprietary information from members.

5. Adhere to WaterSense logo, partner logo, and label guidelines and ensure that authorized representatives; such as
advertising agencies, distributors, and subcontractors, also comply. Help EPA maintain program integrity by alert-
. ing EPA to possible misuse(s) of the WaterSense fogo orlabel. - ‘

6. ' Featute the WaterSense loge on Web site and in other promotional ‘materlals,

* 7. Grant the EPA WaterSense program -pe&nissbn to include partner’s namé ona list of participating partaers on the

WaterSense Web site, program mateflals, and announcements. Partners understand that from time to time, EPA will
be interested in profiling partner accomplishments in case studies and articles. If selected for such promotion,
partners will have the opportunity to provide input and review the final product prior to release to the public in

EPA printed or Web documents. Furthet, the partner understands that EPA might refer media contacts intefested in
publicizing water efficiency to partners for information about products and ‘accomplishments. '

" Section 111: EPA WaterSense Program’s Commitments to PéijtnerS» ‘

1. Develop national specifications for water-efficient products and programs through an open, pul:)li'c process.

" . 2. Increase awareness of the WaterSense brand by distributing key messages on the benefits of labeled products and

© programs, and the importance of water efficiency. -

" 3. Provide current EPA WaterSense program news, information, and reference documents (via the program Web site,

helpiine, e-mail, or other reans), Inctu;iing:a listing of labeled products and progfams on the Web site.
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"4, Provide WaterSense program partners with public recognition for thelr involvement in the prdgi*ém and role In
" protecting the erwironment through online fisting of partners, special awards, and other efforts. This recognition

includes, but is hot limited to listing partners {abeled products and programs on the EPA WaterSense Web site,

5. Respond swiftly to partner requests for information or clarification on EPA WaterSense program polices.

Provide materials, templates, and logo for promotional use, consistent with the WatarSense program guidetines.

packaging or other materials that use the WaterSense logo

7. Review prepress promotionat items, draft Web sites,
’ and/or label, upon request. .

Section TV: General Terms and Disclaimers _

1. “The partner will not construe, claim, or imply that its participation in the EPA WaterSense: program constitutes fed-

R eral government (EPA) approval, acceptance, or endotsement of anything other than the partner’s commitment to

i the progratn. : : ' ) B

;. 2 'The partner understands that the activities it undertakes in conniection with the program are voluntary and not

i intended to provide services to the federal government. As such, the partner will not submit a ¢laim for compensa-
tion to any fedetal agency. : : Cor . . '

.* 3, The partner and the EPA WaterSense Program will assume good faith as a general principle for resolving conflict

i and will seek to resolve alt matters informally, so as to preserve maximum public confidence in the program.

" 4, Failure to-comply with any of the terms of this partnership agreement can result in fts termination and cessation of
access to the benefits of the program, including use of the program marks. .- '
The EPA WaterSense program will actively pursue resoiution of noncompliance related to the use of the program marks.
Both parties concur that this agreement is wholly voluntary and may be terminated by either party at any time,
and for any reason, with no penalty. Termination will begln effective immedtately upon written notice to ar from

i the EPA WaterSense program. Upon termination of this agreement, partners agree to remove program marksina
oo timely manner, consistent with the WaterSense logo, partner logo, and label guidelines. . .

{ " Yo be completed by EPA o g . ,
; Authorized EPA Representative (printed name): Cynthia A, Simbanin

. Tifle: WaterSense Prog m Manage E-mail: simbanin.cynthia@epa.gov
" Signature: - VA A ﬂ‘

Date: 71512007
{ . Tobe complendby partner

" . Authorized Partner Representatlve" (printed name): : :

: Title: Managing Director, Govemment & Publig Affaits L E-mialli _akranz@nacwa.or

? Signa;ture: M-—- £ a«-%}_ © - Dater July2 2007

: * ! Organization Name: National Assodiation of Clean Water Agencies . Mumbes of employees: 20

. Industiy/SIC/NAICS code: 237088488 (TAX 1D ) o

;  Primary Contact: Dr/Mr/Mis./Ms. Adem Krantz . ' Suffix

i Title; Managing Director, Government & Py pept. Govemment Affairs __ E-mail: akrantz@nacwa.org .
 Address; 1816 Jefforson Pleco, NW__ © T CltyrState/ZIP: Washington, D.C. 20036-2505

o County: - _ ' '1 ___Web site: WWW-““‘"“-""‘Q '

Lo Telephone: 202/833-4651 Fax: 202/833-4657 " Altérnate Telephone: 202/633-2672

Primary function: Commﬁnlcations/Pulilic Affatrs O Technical O Other..
How did you find out aboit this program? 3 Web site @ Referral, Name: John Thibodeau
O Periodical _ RN 'O Workshop, Sponsor:’ _ )

. OMaling___-_ - O Other

b ‘ﬂge Authorized Partner Representative should be a persof in the erganization with signing authofity leg, vice president).
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